LOCATION

Henderson, Nevada

EXPERTISE

Economic & Fiscal Impact
Studies

Performmance Management &
Evaluation

Strategic Planning

EDUCATION

Emory University
M.B.A., Data Analysis & Economics
2018

HELPING DOrGOODERS DO EVEN BETTER.

GRAN
MCCANDLESS

New Ways To Work Consultant

WORK EXPERIENCE

CEO 2015-Now
Social Impact Consultants

ABOUT ME

Grant McCandless is a strategist, researcher, and
consultant who helps nonprofits and government
agencies demonstrate measurable outcomes and impact.
As President and CEO of Social Impact Consultants, a 501(c)
(3) consultancy headquartered in Henderson, Nevada, he
leads engagements in strategic planning, economic and
fiscal impact analysis, best practices research, and data-
driven performance systems across Nevada and the West.

Currently serving clients in the workforce development,
housing, and education sectors, Mr. McCandless designs
and delivers research that shapes policy, informs
investment, and supports organizational decision-making.
His recent work includes a Nevada workforce study
estimating nearly $20 billion in additional GDP and $5.5
billion in fiscal benefits from connecting 30,000
Sl(i)s?)cgnnected youth to education and employment by

Mr. McCandless also leads data and performance
engagements that help institutions build clearer
measurement systems and stronger data cultures. For
UNLV's College of Education this spring, he led
performance management and dashboard development
workshops to align metrics with strategy, improve
reporting, and help staff tell compelling data stories to
college leadership and external stakeholders.

Before founding Social Impact Consultants, Mr.
McCandless served as Director of Research for RCG
Economics in Las Vegas. He has worked with nonprofit and
government organizations since 2013, beginning with
Habitat for Humanity International.
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